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L i v i n g  M a g a z i n e  i s  t h e  l e a d i n g  l i f e s t y l e  m e d i a  b r a n d L i v i n g  M a g a z i n e  i s  t h e  l e a d i n g  l i f e s t y l e  m e d i a  b r a n d 

d e l i v e r i n g  p o w e r f u l  r e l a t i o n s h i p s  t h a t  e n h a n c e , d e l i v e r i n g  p o w e r f u l  r e l a t i o n s h i p s  t h a t  e n h a n c e , 

i n f l u e n c e ,  a n d  i n s p i r e .  T h e  L i v i n g  M a g a z i n e  b r a n d i n f l u e n c e ,  a n d  i n s p i r e .  T h e  L i v i n g  M a g a z i n e  b r a n d 

e x p e r i e n c e  i s  b a s e d  o n  t r u s t e d  e d i t o r i a l  c o m p l e m e n t e d e x p e r i e n c e  i s  b a s e d  o n  t r u s t e d  e d i t o r i a l  c o m p l e m e n t e d 

b y  r e l e v a n t  a d v e r t i s i n g .  T h i s  d u a l  e n g a g e m e n t  b e t w e e n b y  r e l e v a n t  a d v e r t i s i n g .  T h i s  d u a l  e n g a g e m e n t  b e t w e e n 

c o n t e n t  a n d  a d s  s a t i s f i e s  t h e  i n t e r e s t s  a n d  p a s s i o n s  o f c o n t e n t  a n d  a d s  s a t i s f i e s  t h e  i n t e r e s t s  a n d  p a s s i o n s  o f 

m i l l i o n s  o f  m o n t h l y  r e a d e r s .  T h e  r e a d e r  c o m m i t m e n t  t o m i l l i o n s  o f  m o n t h l y  r e a d e r s .  T h e  r e a d e r  c o m m i t m e n t  t o 

t h i s  u n i q u e  b r a n d  e x p e r i e n c e  r e s u l t s  i n  e x t r a o r d i n a r y t h i s  u n i q u e  b r a n d  e x p e r i e n c e  r e s u l t s  i n  e x t r a o r d i n a r y 

c o n s u m e r  p a r t i c i p a t i o n  w i t h  L i v i n g  M a g a z i n e  o n  a l l c o n s u m e r  p a r t i c i p a t i o n  w i t h  L i v i n g  M a g a z i n e  o n  a l l 

p l a t f o r m s  a n d  f o r m a t s .p l a t f o r m s  a n d  f o r m a t s .
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ANNUAL CONSUMER REACH

p r i n t

               7.1 

R EG I O N M O N T H LY  C I R C U L AT I O N M O N T H LY  A U D I E N C E

S T A T E W I D E 330,000 594,000
N O R T H  T E X A S 200,000 360,000

S O U T H  T E X A S 130,000 234,000

C O N T E N T  P I L L A R S

W E L L N ESS  •  A EST H E T I CS  •  H O M EST E A D  •  A D V E N T U R E  •  C U I S I N E  •  F R U I T  O F  T H E  V I N E

C R I T E R I A

M A G A Z I N E  P R O F I L E Community Lifestyle

C O M M U N I T Y  E D I T I O N S Twelve

R E A D E R S H I P  A P P L I C AT I O N SFDUs w/Average home value: $835,000

C I R C U L AT I O N  F R E Q U E N C Y Monthly

D I S T R I B U T I O N  M E T H O D Saturation Mail  Del ivery

C E R T I F I A B L E  D E L I V E R Y Monthly US Postal Verif ication Statements

million



J A N U A R Y

M AY

S E P T E M B E R

F E B R U A R Y

J U N E

O CTO B E R

L i v i n g  M a g a z i n e  c o v e rs  a n  ex te n s i v e 

a r ra y  of  to p i c s  fo r  re a d e rs  of  a f f l u e n t 

d e m o g ra p h i c s .  A s  t h e  p re e m i n e n t  l i fe s t y l e 

m a g a z i n e  i n  t h e  re g i o n ,  L i v i n g  fo c u s e s  o n 

s p e c i f i c  a re a s  of  i n te re s t  s u c h  a s  w e l l n e s s , 

a e s t h e t i c s ,  h o m e s te a d ,  a d v e n t u re ,  a n d 

c u i s i n e .  O u t  of  t h e  m a n y  s t re n g t h s  L i v i n g 

h a s  to  of fe r,  t h e  s ta f f  p l a c e s  a  s t ro n g 

e m p h a s i s  o n  exc e p t i o n a l  d e s i g n ,  e d i to r i a l , 

a n d  p h o to g ra p h y.

Individuals are more l ikely to 
be happy,  confident,  excited, 
and hopeful  when they read 
magazines compared to time 

spent with other media.

Our readers’  t rust  in  L iv ing Magazine helps 

inf luence their  l i festyle  decis ions—from 

beauty and style,  to  food and travel ,  to  how 

they can l ive health ier  and happier  l ives.  We 

inspire  and mot ivate our  readers to  act ively 

l ive out  their  aspirat ions.

W E  I N S P I R E  &

M O T I V A T E

focus

inspire

texas

E D I T O R I A L



M A R C H

J U LY

N O V E M B E R

A P R I L

A U G U ST

D E C E M B E R

nature

discover

entertain

tips enhance

relax share

navigate wonder



P R I N T  M A G A Z I N E S

I N S P I R E  R E A D E R S  T O  TA K E  A C T I O N

actions taken include

•  H A V E  A  M O R E  FA V O R A B L E  O P I N I O N  A B O U T  T H E  A D V E R T I S E R

•  C O N S I D E R  P U R C H A S I N G  T H E  A D V E R T I S E D  P R O D U C T  O R  S E R V I C E

•  G AT H E R  M O R E  I N F O R M AT I O N  A B O U T  T H E  A D V E R T I S E D  P R O D U C T  O R  S E R V I C E

•  R E C O M M E N D  T H E  P R O D U C T  O R  S E R V I C E

•  V I S I T  T H E  A D V E R T I S E R ’ S  W E B S I T E

•  C L I P  O R  S A V E  T H E  A D

•  V I S I T  O R  P L A N  T O  V I S I T  A N  A D V E R T I S E D  M E R C H A N T
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L I V I N G  B Y  T H E  N U M B E R S

87% 
READERS ARE 

FEMALE

79% 
READERS ARE  

BETWEEN AGES 45-55

87% 
READERS ARE 
HOMEOWNERS

76% 
READERS ARE 

MARRIED

84% 

COLLEGE EDUCATED

$168K 
READER’S AVERAGE  
HOUSEHOLD INCOME

79% 
READERS 

HAVE CHILDREN

82% 
READERS ARE 

WORKING PROFESSIONALS

$835K 
READER’S AVERAGE 

HOME VALUE
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N O  O N E  H I TS  M O R E  T E X AS  M A I L B OX ES  T H A N  W E  D O
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E D I T I O N C I T I ES   •   C O M M U N I T I ES

M C K I N N E Y  &  A L L E N McKinney • Al len • Fairview • Lucas • Parker

F R I S C O  &  P L A N O Frisco • Plano

L A K E S I D E Rockwall  • Heath • Rowlett • Fate

F LO W E R  M O U N D Flower Mound • Highland Village • Argyle • Lantana • Bartonville • Copper Canyon

N.E. TARRANT COUNTY Southlake • Colleyville • Westlake • Trophy Club • Roanoke • Grapevine

ARLINGTON &  MANSFIELD Arl ington • Mansfield • S.W. Grand Prair ie

P R O S P E R  &  C E L I N A Prosper • Cel ina

N O R T H  T E X A S  E D I T I O N S

M O N T H LY  R E A D E R S  W I T H  A N 
A V E R A G E  H O M E  V A L U E  O F  $ 8 3 7 , 0 0 0

360,000
T O T A L  A U D I E N C E  E X C E E D S

E D I T I O N C I T I ES   •   C O M M U N I T I ES

T H E  W O O D L A N D S The Woodlands • Shenandoah • Magnol ia • Spring

C Y- FA I R Cypress • N.W. Houston

K AT Y  &  F U LS H E A R Katy • Fulshear

F T.  B E N D  C O U N T Y Sugar Land • Missouri  City

M E M O R I A L Memorial • W. Houston

S O U T H  T E X A S  E D I T I O N SS O U T H  T E X A S  E D I T I O N S

M O N T H LY  R E A D E R S  W I T H  A N  A V E R A G E 
H O M E  V A L U E  O F  $ 8 3 1 , 0 0 0

T O T A L  A U D I E N C E  E X C E E D S

234,000



N o  w a s t e .  N o  d e c e p t i o n .  N o  g u e s s w o r k N o  w a s t e .  N o  d e c e p t i o n .  N o  g u e s s w o r k 

O u r  u n i q u e  d i s t r i b u t i o n  m o d e l  a d h e r e s  t o  s t r i c t O u r  u n i q u e  d i s t r i b u t i o n  m o d e l  a d h e r e s  t o  s t r i c t 

d e m o g r a p h i c  c r i t e r i a .  T h i s  c u s t o m - b u i l t  d a t a b a s e  u s e s d e m o g r a p h i c  c r i t e r i a .  T h i s  c u s t o m - b u i l t  d a t a b a s e  u s e s 

a  c o m b i n a t i o n  o f  s t a t i s t i c s  a n d  a n a l y t i c a l  i n f o r m a t i o n a  c o m b i n a t i o n  o f  s t a t i s t i c s  a n d  a n a l y t i c a l  i n f o r m a t i o n 

t h a t  i d e n t i f i e s  o u r  a f f l u e n t  r e a d e r ’ s  h o u s e h o l d  i n c o m e t h a t  i d e n t i f i e s  o u r  a f f l u e n t  r e a d e r ’ s  h o u s e h o l d  i n c o m e 

a n d  h o m e  v a l u e .a n d  h o m e  v a l u e .

E v e r y  o n e  o f  o u r  r e a d e r s  i s  c a r e f u l l y  s e l e c t e d  t o E v e r y  o n e  o f  o u r  r e a d e r s  i s  c a r e f u l l y  s e l e c t e d  t o 

e n s u r e  t h a t  y o u  a r e  a b l e  t o  s p e a k ,  i n t e r a c t ,  a n d  b u i l d e n s u r e  t h a t  y o u  a r e  a b l e  t o  s p e a k ,  i n t e r a c t ,  a n d  b u i l d 

r e l a t i o n s h i p s  w i t h  t h e s e  h i g h l y  q u a l i f i e d  c o n s u m e r s .r e l a t i o n s h i p s  w i t h  t h e s e  h i g h l y  q u a l i f i e d  c o n s u m e r s .

Y o u  c a n  d e p e n d  o n  o u r  d i s t r i b u t i o n  m o d e l  t o Y o u  c a n  d e p e n d  o n  o u r  d i s t r i b u t i o n  m o d e l  t o 

e f f e c t i v e l y  b r i n g  y o u r  m e s s a g e  t o  t h e  d o o r s t e p s  o f e f f e c t i v e l y  b r i n g  y o u r  m e s s a g e  t o  t h e  d o o r s t e p s  o f 

t h i s  a f f l u e n t  a u d i e n c e .t h i s  a f f l u e n t  a u d i e n c e .

We ensure 100% of your 

marketing dollars spent through 

the magazine are al located to 

qualified consumers.
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B ra n d  re c o g n i t i o n  i s  n o t  j u s t  a b o u t  g e t t i n g  yo u r  n a m e  o u t  t h e re .  I t ’s  a l s o  a b o u t  h e l p i n g  c o n s u m e rs  g e t  to  k n o w 
yo u r  b ra n d  o n  a  p e rs o n a l  l e v e l .  I t ’s  a  l o n g - s ta n d i n g  c o n c e p t  t h a t  p u rc h a s i n g  i s  m o re  of  a n  e m o t i o n a l  d e c i s i o n  t h a n 
a  p ra c t i c a l  o n e .

R e s e a rc h  c o n t i n u e s  to  s h o w  t h a t  m a g a z i n e  m e d i a  i s  t h e  m o s t  t r u s te d ,  i n s p i r i n g ,  a n d  i n f l u e n t i a l  of  a l l  m e d i a ,  a n d 
n e w  s t u d i e s  p ro v i d e  e v e n  m o re  p ro of  of  m a g a z i n e  m e d i a ’s  p o w e r f u l  a b i l i t y  to  d r i v e  s a l e s .

A d d i n g  p r i n t  to  t h e  a d v e r t i s i n g  m i x  i m p ro v e s  t h e  o v e ra l l  c a m p a i g n  p e r fo r m a n c e ,  p e rs u a s i o n  m e t r i c s ,  a n d  p u rc h a s e 
i n te n t .  A d s  i n  m a g a z i n e s  d e l i v e r  a  h i g h e r  re t u r n  o n  a d v e r t i s i n g  s p e n d  t h a n  a n y  o t h e r  m e a s u re d  m e d i a .
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consumers trust Brands 
they recognize



We  c o n t i n u e  to  s e e k  d i v e rs i t y  i n  m u l t i m e d i a  p ro d u c ts  t h a t  a m p l i f y 
o u r  c l i e n t ’s  b ra n d  m e s s a g e .

O u r  c u s to m i z e d  m u l t i m e d i a  p a c ka g e s  a re  t h e  p e r fe c t  m a r r i a g e  of  p r i n t , 
d i g i ta l ,  m o b i l e ,  a n d  s o c i a l .  T h e s e  c u s to m  m a r ke t i n g  p a c ka g e s  a re  d e s i g n e d 
to  m a x i m i z e  t h e  a d v e r t i s e r ’s  l o c a l  m a r ke t  re a c h ,  s h o w c a s e  t h e i r  u n i q u e 
s e r v i c e s  a n d / o r  p ro d u c ts ,  e l e v a te  t h e i r  m a r ke t  b ra n d  p re s e n c e  i n  t h e i r 
g ro w i n g  c o m m u n i t i e s ,  a n d  d e l i v e r  q u a n t i f i a b l e  re s u l ts .

Cross-Channel Marketing

s o c i a l  m e d i a  m a r k e t i n g

FACEBOOK SPONSORED ADS

• Instant  Market ing

• Target  Users by Prof i l ing

• Retarget ing Opt ions

d i g i t a l  m a r k e t i n g

e-LIVING NEWSLETTER

• Exclusive Sponsorships

• Geo-Target ing Advert is ing

• Integrated Cl ick-Through Opt ions

e m a i l  m a r k e t i n g

SPONSORED eBLAST

• Target  recip ients by locat ion

• T imed Broadcast ing

• Geo-Target  Opted- in  Subscr ibers

INBOXONLINEPRINT
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Thank You for choosing Living Magazine

0224

L E A R N  M O R E  A B O U T  W H A T  M A K E S
 L I V I N G  M A G A Z I N E  U N I Q U E ! 

livingmagazine.net


